
C A S E  S T U D Y
T R A D I T I O N S  O F  A M E R I C A  

W E B S I T E  R E D E S I G N

The existing website was not optimized
for the increasing number of seniors and
Boomers using mobile devices to search
for homes.

thefaegroup.com 570-594-4120

Spearheaded a mobile-first, responsive
redesign. Simplified the navigation and
placed high-value conversion points
such as the eBrochure download on
every single page to capture leads faster.

P R O B L E M S T R A T E G Y

Focused on a clean, high-contrast UI
that ensured readability and accessibility
without sacrificing a premium brand
feel.

R E S U L T S  &  I M P A C T

This strategy led to a 105% increase in
goal completions by smartphone users
and generated over 1,200 leads from the
eBrochure tool in the first year alone.

D E S I G N  L O G I C



C A S E  S T U D Y
T R A D I T I O N S  O F  A M E R I C A  

" L I V E  B E T T E R  N O W "  I N T E G R A T E D
C A M P A I G N

Needed a way to drive high-volume
leads across multiple regional markets
while keeping the company’s national
brand identity consistent.

thefaegroup.com 570-594-4120

Developed a "Flex-Brand" Framework to
ensure a consistent visual identity across
multiple regional markets. This multi-
channel campaign was engineered to
provide a unified national brand
umbrella while allowing local
communities the flexibility to swap in
regional imagery and event-specific
data.

P R O B L E M S T R A T E G Y

Incorporated "Aspirational Realism" by
pairing high-quality, authentic lifestyle
photography with bold, direct
typography to sell the benefit of the
community, rather than just the real
estate.

R E S U L T S  &  I M P A C T

This integrated plan generated 3,681
new leads in one year and contributed to
a 24% increase in home closings.

D E S I G N  L O G I C



C A S E  S T U D Y

T R A D I T I O N S  O F  A M E R I C A  
W E L C O M E  C E N T E R  E X P E R I E N C E

Traditional sales offices felt cold and
transactional, a factor which often
intimidated prospective buyers early in
their journey.

thefaegroup.com 570-594-4120

Transformed the entire physical sales
environment into a "Lifestyle Hub."
Replaced desks with a custom bistro
and integrated self-guided, non-
threatening digital touchpoints like iPad
kiosks and local specialities.

P R O B L E M S T R A T E G Y

Used environmental graphics to evoke
emotion and turn the space into a brand
story, where visitors could explore floor
plans and resident testimonials at their
own pace while feeling safe and
welcome.

R E S U L T S  &  I M P A C T

This concept won a Gold "Best of 50+
Housing" award and was so successful it
was replicated across the company’s
entire national portfolio.

D E S I G N  L O G I C



C A S E  S T U D Y
C R A N E ’ S  B E A C H  H O U S E  C A M P A I G N

Boutique resort needed to stand out in a
saturated travel market where most
competitors were using the same
generic hotel imagery.

thefaegroup.com 570-594-4120

Pivoted to Atmospheric Branding.
Instead of selling the "room," focused on
selling the "feeling" of the destination
under the concept of "Escape from the
Ordinary."

P R O B L E M S T R A T E G Y

Utilized a vibrant, tropical color palette
and custom whimsical typography to
create a personal connection and a
distinct sense of place.

R E S U L T S  &  I M P A C T

This created a unique visual DNA for the
property that resonated with luxury
travelers and significantly increased
brand recognition, bookings,  and social
engagement.

D E S I G N  L O G I C



C A S E  S T U D Y
B R A N D  I D E N T I T Y  &  L O G O  D E S I G N

Clients across diverse industries needed
a visual “fingerprint” and identity that
felt professional yet distinct enough to
cut through the noise.

thefaegroup.com 570-594-4120

Used a creative method of Typographic
& Iconographic Distillation by identifying
the core personality of each brand and
translating it into a scalable mark that
works across all platforms.

P R O B L E M S T R A T E G Y

Prioritized versatility. Every custom logo
is designed to be stress-tested to ensure
it remains legible and impactful whether
it's on a physical billboard or digital
favicon.

R E S U L T S  &  I M P A C T

Have successfully launched and
refreshed identities for over 50+
industries, providing each client with a
comprehensive visual system that
guides all their future marketing assets.

D E S I G N  L O G I C
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